BUSINESS REPORT

APRIL - JUNE 2015

Our second year has begun with the launch of projects which deliver against your
priorities, including a new £1

SUNDAY CAR PARKING tariff, a cost saving
scheme and commissioning the start of an on-street wayfinding project.
Marketing and PR campaigns are already positively impacting on the town and its events,
with plans underway for a busy summer

of activity.

Access & Car Parking

Marketing Highlights

New Sunday Parking Tariff
A new flat rate, £1 Sunday car parking price secured
for Shropshire Council and private car parks. The new
tariff was launched on 7th June with PR, advertising and
social media activity to raise people’s awareness of the
new price.
Wayfinding Project Launch
In partnership with Shropshire Council and Shrewsbury
Town Council, specialist consultants, City ID, have been
appointed to develop a new and comprehensive
visitor and wayfinding information system for
the town.

Direction & Drive
Year One Annual Report issued and five new directors
appointed at annual meeting in May.
B U S I N E SS I M P ROV E M E N T D I ST R I C T

Supporting proposals for Quarry Swimming Pool and
leisure facility to remain in the town centre. Shropshire
Council’s public consultation on the options for future
swimming provision is underway. Shrewsbury BID will
be holding consultation sessions with Shropshire
Council for businesses to provide feedback.

Supporting a sell-out Eat
Street Shrewsbury event

55,000
Magazines published
promoting Shrewsbury
‘After Hours’

5,103
fans and
followers on
social media
platforms

Backing Business
Working in partnership with businesses to create enhanced hoardings at Mardol
House and ‘business as usual’ panels for those directly affected by works.

£

Cost saving specialists Meercat Associates have been appointed to manage a new
cost saving scheme, which is already finding £1,000s worth of savings for individual
businesses. We are also surveying your waste and recycling services to help inform
further cost saving ideas.

Footfall counters installed in the town centre. Information analysed and shared on
a monthly basis.

To sign up for updates and to find out about the cost saving scheme, please contact us.
Contact Us: Kirsten Henly E: kirsten@shrewsburybid.co.uk
T: 01743 358625 W: www.shrewsburybid.co.uk

See over for full marketing report

Marketing, Profile And Promotion
Events postcard

Meet Shrewsbury Video
A new Polaroid style video to promote
Shrewsbury’s independent and
artisan offer, ‘Meet Shrewsbury:

The characters, the faces, the
places’ launched in time for the

Spring Bank Holiday Weekend. The
video was shared with Shrewsbury’s
thousands of followers through social
media channels on You Tube, with
almost 6,000 hits to date.

Thousands of postcards
distributed and shared to raise
profile of Shrewsbury’s events
season.

Original

Events

Eat Street

in Shrewsbury

www.originalshrewsbury.co.uk

Providing support for the first Eat
Street Shrewsbury event with
positive feedback from attendees
and local businesses

PR Activity
PR activity to date generated
75 articles including strong
destination and business
focussed PR including Daily
Record visitor trip article and
BBC website coverage.
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Medieval market town of Shrewsbury is the perfect destination for a
relaxing romantic break full of olde worlde charm and fabulous food.
Chris Taylor

Find shrew love

A charming maze of
twisting cobbled streets
and timbered Tudor
houses, Shrewsbury
fuses period charm with
luxurious modern living.

roaring suCCess Lion & Pheasant hotel

Night Magazine
Businesses promoted in

EAT
MEET
DANCE
SLEEP

Discover Shrewsbury
After Hours magazine,

Our young barman had no trouble
shaking up a smoky amaretto sour –
a blend of whisky and almond liquor
– which is a speciality of Glasgow’s
own Grand Central Hotel
champagne lounge.
If it were ever possible to tire from
exploring Shrewsbury, St Nicholas’s
Café, Bar and Spa is the perfect place
to recharge your batteries.
Tucked away at the top of an old
Welsh chapel, it serves up healthy
grub before an appointment in the
relaxing Moroccan wellness suite.
Lush soups, fresh salads and tasty
sandwiches are not be missed, before
whiling away the hours in the
aromatherapy steam room or hot tub.
Treatments include a heavenly hourlong hot oil back and leg massage.
Energy replenished, head outside,
where independent shops outnumber
the chains and shoppers can find
everything from handmade hats and
vintage jewels to first edition books,
perfume and electronics.
There’s nothing better than a
traditional English pub, so make
sure to visit The Armoury. A truly
impressive space overlooking the
River Severn, it’s an award-winning
bar, decorated with huge bookcases.
Their take on the traditional
carvery will have mouths watering,
but it’s a million miles away from
those boring old Sunday dinners.
Top-quality ingredients, prepared with
care elevates the family favourite to
new levels for less than £20. Grab a
comfy seat and tuck into your
favourite roast, washed down with
some of the country’s best ales.

Travel
info
■ Chris stayed
courtesy of the
Lion & Pheasant
in Shrewsbury,
where double
deluxe rooms
start at £139
per night.
■ Treatments
at St Nicholas
Café, Bar and
Spa start at
£35, with a
60-minute
Muscle Melt
Massage
priced at £60.
■ Sunday lunch
at The Armoury
starts from
£12.95
■ Henry Tudor
House’s fivecouse tasting
menu is £35.

a 24 page magazine designed
to promote the night time
economy. 55,000 copies
to be distributed to local and
regional locations.

DISCOVER
SHREWSBURY
AFTER HOURS

Shrewsbury Gets Social

2,732

Shrewsbury Night Magazine Final art.indd 1

heavenly Shrewsbury boasts many old
buildings and attractions for culture vultures

Effortlessly hip bistros rub
shoulders with traditional British
pubs, swish cocktail joints and
homely trinket shops.
A medieval market town in the
heart of Shropshire, it boasts its own
castle and its pretty winding passages
were once the playground of royalty.
These days, it is a Mecca for families
and couples captivated by its olde
worlde charm. It’s refreshing to visit
such a vibrant place, where empty
shop units and are virtually unheard of.
Once the haunt of renowned
naturalist Charles Darwin,
Shrewsbury has evolved into a chic
destination, perfect for a romantic
retreat. Bucking the economic trend,
the most taxing decision you’ll make
is where to eat, drink and sleep.
We plumped for putting our heads
down at the beautiful Lion & Pheasant
boutique hotel. Inside its two historic
townhouses you’ll find simple, serene
bedrooms and cosy candle-lit
drinking nooks. Its classy lounge is
the perfect place to enjoy a quiet
moment, while its fashionable rooms
are equipped with everything you’d
expect for a luxury stay.
Nighthawks can prop up the bar
into the wee hours, which only closes
once the last guest has turned in for
the night. Do make sure you get up in
time for the fabulous breakfasts, with

a menu boasting eggs Benedict,
cereals, fruit and smokey kippers.
You’ll be at pains to leave this
trendy spot but make sure you take a
wander just up Wyle Cop. Explorers
will soon stumble across historic
Henry Tudor House. This stylish
modern British restaurant is the
place to be at weekends.
Built in the 15th Century,
Henry VII stayed here before
the Battle of Bosworth.
The brasserie is warm and
welcoming and offers tasty pub grub
at reassuring prices – all set against
a dramatic backdrop of birdcage
chandeliers and stunning surrounds.
Those seeking even more decadent
surroundings may wish to sit in the
private dining hall. Red velvet and
paintings line the walls of what was
once the late King’s chambers.
Fast forward 400 years and the
kitchen is churning out trendy five
and seven-course taster menus.
A real treat for foodies, the seasonal
menu features delicious wild pigeon,
halibut, venison and a creative
savoury take on the classic bread and
butter pudding for only £35 a head.
Impeccable service and food go
hand-in-hand, with knowledgeable
sommeliers able to recommend the
perfect wine to accompany your dish.
After dinner, take a stroll to the
nearby Libertine, where a talented
young band of mixologists will whip
up any cocktail you desire.
An extensive drinks list will cater
to almost any taste and don’t be afraid
to test the staff’s resolve by taking
your choice of refreshment off menu.
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Facebook fans for
Original Shrewsbury

Coming Up ...
• Summer marketing campaign
• Waste and recycling cost saving initiative launch
• Quarry Swimming Pool consultation sessions

2,187

Twitter followers
for @OriginalShrews

184

Profile for Shrewsbury on
Pinterest and You Tube

