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Quarter 3 has been about being a voice for Shrewsbury’s future, listening to your views
on the ‘Big Town Plan’ whilst supporting traders with marketing activity designed to
drive footfall and spend. Working with a number of partners, we announced news of a
new outdoor exhibition launching in February to celebrate our links to Darwin. We also have
successfully bid to retain Shrewsbury’s Purple Flag status.

Direction & Drive
New Executive Director
Seb Slater has joined Shrewsbury
BID as Executive Director,
following the departure of Kirsten
Henly in December. Seb is looking
forward to meeting businesses
as he immerses himself in BID
business and the community. Seb
brings experience of working in a
not-for-profit management role in
London as well as regeneration and
marketing expertise.
Big Town Plan update
We facilitated ‘Big Town Plan’
workshops in October, with
representatives from all sectors
providing their vision for the future
of Shrewsbury. The draft plan is
being produced by Pat Brown from
Central Partners for presentation in
spring.
Quarry Swimming Pool
Shrewsbury Town Council have
submitted an expression of interest
and Shrewsbury BID will continue
facilitating meetings to support
the cause.

Marketing Highlights
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Contact us: Seb Slater ︱ seb@shrewsburybid.co.uk
01743 358625 ︱ shrewsburybid.co.uk

Marketing, Profile And Promotion
Little Book of Christmas in Shrewsbury
50,000 Little Books of
Christmas in
Shrewsbury
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during the festive
period. 45,000
copies posted to
postcodes across
Shropshire, Cheshire and Wrexham with a
further 5,000 distributed at events and by
festive stilt walkers.
Nutcracker King Trail
Ten, 6.5ft Nutcracker Kings were positioned
throughout the town
for two weeks in
December to help
drive footfall. 387
people completed
the trail and posted
their entries. Four
Facebook posts
reached more than 67,500 people.
Free Radio Advertising
All I Want for Christmas campaign ran for
four weeks and included a competition
with 1,145 entries. 184 brand messages
were aired and 163,864 people heard
Shrewsbury mentioned 5.6 times.

Outdoor advertising
Campaign to promote Shrewsbury in
Chester, Telford and Wrexham went live
in November with 15 outdoor adverts,
including one billboard.
Christmas video
The 2016 festive film had 32,968
views on YouTube. A teaser video was
also created featuring a Shrewsburythemed version of Silent Night written by
competition winner Claire Bryers.

Winter Ale Trail
In partnership with the
Shrewsbury Winter
Festival, the Winter
Ale Trail invited
visitors to explore 12
venues and sample
locally brewed beer.

I’M IN
SHREWSBURY’S
WINTER ALE
TRAIL
For tickets visit
shrewsburychristmas.co.uk

Event postcards
5,000 autumn/winter event postcards
were handed out
by stilt walkers in
festive dress on
busy weekends
and distributed at Events
events.
Original

in Shrewsbury
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Access & Car Parking
Parking
Free car parking offered for late night Christmas
shopping on Wednesday after 4pm.
£1 Sunday parking continued, Sunday footfall
up by 1.3% (excluding week containing Christmas).
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Park and Ride
Subsidised additional park and ride buses during three weekends
leading up to Christmas to improve visitor experience.
Wayfinding update
The on-street wayfinding totems have been designed and a prototype
is in production. Town-wide locations have been agreed.

Backing Business
Purple Flag
Purple Flag has been re-awarded for
2017, accrediting Shrewsbury as a safe
and vibrant place to visit in the evening.

Street Ambassadors
Street Ambassadors were trialled
during busy evenings leading up to
Christmas, providing help on the streets
and consistent venue walk-throughs for
37 licenced premises and nine fast food
outlets. They supplied 13 venues with
taxi-cards printed by Shrewsbury BID,
responded to 30 radio link calls – 17 to
help members of the public and 13 to
assist door staff.

Future of Shrewsbury Network
Upcoming professional networking
group, Future of Shrewsbury Network
established in October, with three
events provided to date.

Footfall
Footfall at 0% change year-on-year for
Quarter 3, in contrast to -2.8% decrease
across UK and -4.4% decrease in the
West Midlands.

Company Business
11 email newsletters sent to members, including discounts and offer, information on
Christmas campaigns and warnings about fake money.
178 businesses met with or serviced.
2 free training workshops delivered in Q3,
with an average attendance of 5/6 people
throughout the year from 14 businesses.
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FREE STAFF
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Progress in Figures
Q3 2015

Q3 2016

Website sessions

36,044

64,087

Social media channels

6,796

12,214

Video hits

44,115

32,984

Pieces of press coverage

126

52

Circulation of press coverage

4,834,160

1,112,447

Coming up ...
1
2
3
4
5

Opening 9th February, ten week Darwin inspired photography exhibition
‘Evolution Explored’, curated by Magnum Photos and organised in partnership
with the Hive, GRAIN and Arts Council England
Installation of transformational wayfinding totem prototype, with roll out
across the town planned later in the year
Digitalisation of Shopwatch and new support offered through the
Shrewsbury BID office
A new programme of business workshops for the first half of 2017
Continued support for Shrewsbury spring and summer events

