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This business report provides a summary of activity from Shrewsbury
BID over the past three months. The second quarter of the year has
seen the BID continue to make real progress across its four priority
areas. In particular we have worked with our members and external
experts AECOM on a robust response to the Shropshire Council’s Car
Parking strategy; and in September we led on the consultation for the
Shrewsbury Big Town Plan - giving the business community a genuine
and strong voice in the development of our town.

Direction &
Drive
Big Town Plan Consultation
Over three weeks, the bespoke Big Town Plan
Pop Up space at 80 Wyle Cop provided an
opportunity for the public to share their opinions
and suggest ideas on the outline proposals
for Shrewsbury’s Big Town Plan. Over 2,000
comments were recorded, supported by excellent
media coverage and a full response scoped and
published by the BID.
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Marketing Profile &
Promotion
Window Vinyls
A window display with a difference was created
to celebrate Shrewsbury’s connection to
Charles Darwin and its vibrant retail offer. The
vacant former McDonalds building on Pride
Hill now sports eye-catching window vinyls on
an evolutionary theme, designed to promote
the town’s creativity. Positive feedback from
businesses and the public shows an appetite
for new ways to improve the street scene and
illustrate independent thinking.

Flower Show
Following the success of the Food Festival we
exhibited at Shrewsbury Flower Show, and
produced over 10,000 promotional Explore
Shrewsbury flyers, handed to show goers to
encourage visits to the town.
EXPLORE
SHREWSBURY
SHOP

Did you know Shrewsbury’s independent retailers
outnumber big chains by almost half? There are
endless boutiques and quirky independents, all
tucked away in crooked medieval alleyways that
criss-cross the town centre.

EAT & DRINK

If you want to soak up some café culture,
discover a one-off deli, or eat al fresco, then
Shrewsbury is the place for you! If its cocktails
and beer you’re after, then you’ll be thrilled with
our diverse range of bars and restaurants.

EXPLORE

Shrewsbury is full of unique finds and things
to do, from watching a blockbuster in a Tudor
cinema, to keeping your eye out for the tallest
town crier. By foot or by boat, exploring the River
Severn is a must, as are the castle and churches
that dominate Shrewsbury’s famous skyline.

Visit originalshrewsbury.co.uk

80 Wyle Cop
The transformation of the vacant unit at 80
Wyle Cop was completed in record timing to
showcase the Shrewsbury Big Town Plan vision.
Over 5,000 people enjoyed the space, with its
large conceptual designs and illustrative panels,
its colourful and engaging children’s area and
online iPad browsing area. Thanks go to Acoustic
Boutique for the TV and Meriel Thomas for the
generous use of the unit.

Consumer Bulletins
We have devised a whole
new look and feel for our
Consumer Bulletin to ensure
they remain centre stage for
the growing list of over 2,000
people who sign up through
the Original Shrewsbury
website. These what’s on
guides demonstrate the
variety and vibrancy of
Shrewsbury’s events offer.
Project Postcard

Five striking postcard designs were produced
and sold throughout the summer to highlight
the town’s many attractions and encourage
more visitors to come and discover what makes
it special. An online vote asked the community
which charity should receive the proceeds and
Shropshire Disability Network came out top.

Access &
Car Parking

Backing
Business

Access Parking Public Meeting
Having hosted the well-attended Car Parking
Public Meeting, we have now published a
carefully considered response to the Shropshire
Council Car Parking Strategy. With business’s
strong views aired, we have been driving home
members concerns through radio interviews,
liaison with councillors and have worked with car
parking specialists
AECOM to provide a
qualitative review of
the Draft Strategy.
The findings from
the consultation
MAKE YOUR VOICE HEARD
response can be
found at www.
University Centre Shrewsbury (UCS)
shrewsbury.bid/
27th September, 6pm
parking.

Future of Shrewsbury Network
We delivered two Future of Shrewsbury
Networking events. The popular cell escape at
Dana prison proved a success, and as ever the
wine tasting at Tanners went down well.

CAR
PARKING
PUBLIC
MEETING
With
Steve Davenport
Shropshire Councillor and

George Candler
Shropshire Council’s Director
of Place and Enterprise.

Wayfinding
The prototype for Shrewsbury’s new on-street
signage system has been installed at Castle
Foregate and shows the town’s forward-looking
approach. The distinctive ‘totem’ is set to be
the first of 56 signs installed to welcome and
help visitors to find their way around the town
centre and its historic streets. They will replace
outdated fingerpost signs and deliver a more
efficient and less cluttered look to the town.

Cost Saving Brochure
The innovative scheme which has identified more
than £150,000 of savings on their bills for 65
Shrewsbury businesses was expanded to help
more town centre concerns to cut their operating
costs. A drop-in event for BID members to find
out more about the free scheme was held in July
at The Loopy Shrew. Go to shrewsbury.bid/costsaving to sign up.
Dana Prison Redevelopment
backing
We supported the revised plans
for the redevelopment of Dana
prison following a meeting
with developers and local
consultation.

National Retailers
Forum
We hosted the first
of three Retailers
Forum events in
July, with two more
events in October and January.

Progress in Figures
Progress

Q2 2016

Q2 2017

Percentage Change

Original Shrewsbury Website Sessions

44,403

59,528

+32.70%

Users

38,153

49,802

+29.23%

Returning Visitors

7,501

12,330

+64.38%

Facebook

6,993

9,102

+30.16%

Twitter

4,318

5,387

+24.76%

0

1,807

Instagram

Footfall Review
Quarter 2 Footfall Summary
Pride Hill

High Street

Year on Year Change

1.7%

0.7%

Quarter on Quarter Change

9.7%

3.8%

Coming Up...
With Christmas on the horizon, our marketing campaign is in
full swing to create materials and experiences which reflect how
special the town is during the festive months. From supporting
the ever-popular Light Switch On evening to a fresh take on
seasonal materials and videos, there is a busy schedule of activity
underway. I would like to thank all those businesses who have
contributed product to feature in our brand new festive Gift Guide
which will be published and distributed in November to encourage
locals and visitors to make Shrewsbury their shopping, leisure and
entertainment choice this Christmas. Watch out also for the launch
of new features on the Original Shrewsbury website which will
also give members the opportunity to update and curate their own profile. Hot on the heels of the
Christmas activity will be our focus on delivering a stand-out Darwin Festival of activities to coincide
with Darwin’s birthday in February. More on this in the next issue.
In the meantime, we hope you are finding the new digital information sharing community DISC helpful
and welcome all comments, ideas and questions at members@shrewsbury.bid or please contact us
on 01743 358 625.
Seb Slater
Executive Director, Shrewsbury BID
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