ONE YEAR ON
ANNUAL REPORT
2014-2015

Welcome

During our first year we have built strong foundations with the private sector and progressive working
partnerships with Shropshire Council, Shrewsbury Town Council, Shrewsbury Tourism Association,
Shrewsbury Business Chamber and West Mercia Police. This has enabled us to carefully invest and deliver
on important initiatives that demonstrate progress against our business plan.
I would like to convey my sincere appreciation for the commitment and diligence of the Shrewsbury BID team
and the Board of Directors who have been determined to succeed in making a strong start delivering on your
objectives and ensuring that your investment is very well managed.
We look forward to working on further projects and initiatives for the town in the coming year.

Mike Matthews
Chairman of Shrewsbury BID
Prince Rupert Hotel
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ONE YEAR ON

Welcome to the first Annual Report from the Shrewsbury BID. It has been an honour and a privilege to have
held the position of Chairman during the election process and throughout the first year of our five year term.

Contents
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Foreword

This first year of our five year plan has demonstrated that Shrewsbury BID can really
deliver a step change in how business views and ambitions are starting to be met in
the town centre.
Representing a collective of organisations means we are able to champion shared
ideas and broker cross-sector town centre initiatives. Over the past twelve months,
we have moved from appointing staff and setting up a new business-led company, to
delivering results; from high profile marketing campaigns, creating new assets such
as online channels to reach local, regional and national audiences, to working towards
improvements on car parking pricing and improved partnership working with a variety
of town centre bodies.
We have set the bar for the year ahead, with ambitious plans to deliver further important
projects such as transformational on-street wayfinding and signage improvements,
further work on car parking and access, more marketing and profile raising campaigns
and cost-saving programmes to help you save money on core business costs.
Of course, we have only just begun on our five year journey and welcome your
involvement and feedback on what more we can be doing to deliver tangible value
to the town centre community. Our role is to act as the mouthpiece for business to
generate the best results for business here. With more projects and initiatives to
deliver, the coming years will see us continuing to invest for the benefit of Shrewsbury’s
businesses and organisations, your clients, customers and visitors.
Kirsten Henly
Shrewsbury BID Manager
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DELIVERING A STEP CHANGE

The ambitions of Shrewsbury BID focus on
improving our town centre in line with the priorities
of the town’s business community, for the benefit
of the many people that visit, live, work and invest
in Shrewsbury.
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In order for a BID to be established, an
independent ballot of all eligible organisations
in the BID area is held. For the ballot to be

WELSH
BRIDGE

Shrewsbury BID
In autumn 2013, after almost a year of
consultation with hundreds of businesses and
organisations in town, a ballot was held to
establish a BID based on a five year business
plan which was created by businesses
for Shrewsbury town centre. Businesses
overwhelmingly voted in favour of establishing
a BID with more than three quarters of
businesses voting ‘yes’ and as a result £1.6
million has started to be invested to improve the
town’s commercial environment. Shrewsbury
BID represents over 500 businesses and
organisations across a range of sectors. This is
the first Annual Report produced by the company
which details progress achieved in year one of its
five year mandate.

ELL

NKW

FRA

MA

BIDs raise their finances principally through a levy.
This levy is an investment by businesses in return
for projects and services from the BID company –
those that invest in the BID company benefit from it.
BIDs operate for five years, in which time they have
to demonstrate how they are making a difference.
After five years, a renewal ballot must be held to
enable the BID to continue for a further term.

successful, more than 50% of those who vote must
vote in favour of the BID and of the organisations
that vote, those in favour must represent more
than 50% of the total rateable value of all votes
cast. If both these conditions are met the levy will
be mandatory for all eligible organisations and
businesses in the BID area.

STREET
BRIDGE ST

A Business Improvement District (BID) is a
democratically elected, private sector led
organisation, that focuses on delivering
improvements businesses in a defined
geographical area want to see. BIDs invest in and
deliver projects and priorities to improve the local
trading environment over and above the services
already provided by local authorities and public
bodies such as the police. BIDs aim also to drive
down business costs and raise the profile of an
area. Critically, BIDs are led and controlled by
businesses; they are independent, not-for-profit
organisations with their own specified resources
and finances.

Shrewsbury BID Area

What is a Business
Improvement
District?

ANE

RIVER SEVERN

BID Area
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Priority: Professionally deliver and manage effective, high
profile marketing of Shrewsbury town centre, ensuring it is
promoted as a vibrant, welcoming and unique place to visit,
invest, work and spend time in.

Strategic Marketing Plan

town centre spaces prior to the Flower Show to

Working with a professional, locally based

demonstrate Shrewsbury BID’s support for the

agency, we have created a robust marketing

town’s floral heritage. There was also interactive

strategy to direct and benchmark all activity.

fun and profile raising competitions to encourage

A key priority was to develop a strong brand

town centre and brand engagement through the

for Shrewsbury as a destination to visit and

‘Ascent of Man’ cut out hoarding which featured

invest in and we focussed on bringing to life

at events throughout the seasons.

Shrewsbury as ‘the original one-off’ destination
with a dynamic, creative and unified approach
to marketing.The first year programme has seen

ONE STRATEGIC PLAN

the development of strong branding, a bank of
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original and distinctive lifestyle and landscape
photography, a bespoke website and press

pack to promote the town to the media, locally,
regionally, nationally and internationally, as well
as a range of online and printed marketing to
promote the Shrewsbury.

“As a voluntary member,
it’s encouraging to see that
already Shrewsbury BID’s
marketing is resulting in
bringing to life the personality
of independent traders in
Shrewsbury.”
Lloyd Stafford, Proprietor, Brok

PR and Media Relations
A hardworking campaign has crafted a stream
of key business and consumer stories which
have been sold into local, regional and national
online and printed media. To date this campaign
has delivered 248 articles with a total circulation
of more than 3 million and an advertising value
equivalent of £175,000.
A series of photo opportunities and stunts have

DEVELOPING A STRONG BRAND

Marketing, Profile
and Promotion

been devised and staged during the year with
highlights including the ‘Flower Bombing’ of
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of Shrewsbury‘s proposition in a ‘Shrewsbury

A fresh, dynamic new website

Summer’ production. This 2 minute whirlwind

originalshrewsbury.co.uk was created featuring
experience-led, engaging copy with dramatic new
photography which, since its launch in August 2014,
is gaining traction with over 6,500 hits per month

Original

Events

snapshot of the town’s originality created by

in Shrewsbury

local talent, Painted Life Productions, struck a
chord with local people and visitors alike, with a
spectacular 32,500 views on YouTube to date.
The video was also used by partner organisations

and 280,067 page views.

as an ideal method of promoting the town.
We have developed a responsive and original social

ONLINE ENGAGEMENT

media presence to position and promote the town
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www.originalshrewsbury.co.uk

to a far-reaching online audience. We are growing
our community of followers across a range of social
media channels, such as Twitter, Pinterest and

Events

Facebook with over 4,500 followers. This provides

We have supported the town’s existing

a platform to profile Shrewsbury, its businesses,

events programme encouraging footfall and

attractions and offers.

participation through establishing a Festivals
and Events Group, allowing organisers to share
and support each other’s events and promote
the town together. We have also produced
promotional materials such as events listings
which are being distributed across the West

“I am very impressed with
how Shrewsbury BID has
dramatically increased
Shrewsbury profile with their
marketing. This is having
a noticeable benefit and a
considerable impact on the
town, it’s tremendous to see
Shrewsbury being promoted
with such style.”

SEASONAL SUPPORT

Website and Digital Plan

Rob Walker, AT Computers

Midlands to hotels and tourism outlets to attract
new audiences.
Summer 2014 Video
In line with consumer appetite, we are
invigorating how Shrewsbury is promoted by
developing a video presence for the town online
reaching audiences across the UK and overseas.
The first of these was the fresh new expression
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“Your Christmas video
brought tears to my
eyes….. Not a word of lie,
I began searching for cheap
flights over immediately after
watching!”

• Launch of the ‘Original One Off’
Loyalty Card and infoBeetle App

CHRISTMAS CAMPAIGN

Christmas 2014 campaign
A heavyweight Christmas campaign was
designed to drive awareness and encourage
visits to Shrewsbury town centre during the
all-important festive trading period. The

Stefanie Turner,
Downtown Summerside Inc, Canada

• Creating themes for our website for targeted
seasonal appeal
• Regional NCP car parks, Arriva trains and bus
station poster campaign

“I have seen it and love it!
Well done to everybody
involved”.

• Promotional materials to support Shrewsbury
Christmas Lights Switch On event

intense campaign included Shrewsbury BID’s

Katie Jennings, The Hive

sponsorship for the town’s Lights Switch

On event which attracted thousands of people,
together with a raft of creative activities including:

emotive content

• Creation and door-to-door
distribution to households and
businesses of 55,000 copies of
a unique Shrewsbury Christmas
magazine ‘Eat, Shop, Discover’, promoting
businesses and the town’s
festive offer

• Creation, filming and launch of an emotive two
minute Christmas video which attracted more
than 16,000 hits on You Tube and vociferous
support on social media
• An engaging competition to devise an original
Christmas song which was featured on the
video and subsequently saw regular
playtime on BBC Radio Shropshire
• A spectacular projection event to unveil the
video which generated wow factor on the night
and strong media coverage
• A fresh collection of bespoke winter 		
photography for use on and offline

EAT
SHOP
DISCOVER
www.originalshrewsbury.co.uk
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Providing ongoing PR and
marketing support and
designing and producing
materials to showcase
Shrewsbury to the tourism
industry and a wider
audience of visitors.
Generating national editorial
coverage for the town
across a range of lifestyle
and travel and tourism titles,
positioning Shrewsbury as
a must-visit destination.

NEW AUDIENCES

We also supported partners
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at national trade shows
and provided materials
to promote the town to
a national trade and
consumer audience.

“The English town of Shrewsbury showcases its independent
business and unique attractions in this video created by the local
Business Improvement District to promote the town. The film’s
quick pace and playful tone capture the character of a destination
overlooked by many travellers!”
Samantha Shankman, Skift Travel IQ (United States)

Summary of Results

brand building

Destination Marketing

Creation and establishment of a strong and credible brand for
Shrewsbury, evidenced through positive media coverage, social media
interaction, website hits and recorded footfall increases.
A raft of creative PR and marketing concepts which have generated
awareness and interaction with both business and consumer
audiences. 248 media articles have reached 3 million readers/viewers
with an advertising equivalent value of £175,000; 55,000 people have
received the new Shrewsbury Christmas magazine; over 6,000 people
are visiting our new website every month with 49,000 hits to our two
videos; plus an engaged and growing online Facebook and Twitter
community following the town.
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Priority: Create a pleasant,
efficient and accessible town centre
environment, working with Shropshire
Council and other car parking providers
to tackle concerns around parking
management for visitors and employees
in Shrewsbury. In year one we have
focused on delivering demonstrable
progress on car parking.

Permanent Sunday Car Parking
Pricing Reduction

Pay for
one hour and
PARK ALL DAY
EVERY SUNDAY
FROM
SUNDAY 18TH JANUARY 2015 SUNDAY 31ST MAY 2015
At:

Abbey Foregate
Frankwell Main
St Julian’s Friars

Bank Holiday Weekend Car Parking Initiatives
In Spring and Summer 2014, we negotiated free parking on
Sundays on Bank Holiday weekends to encourage more
people to visit the town. This included weekends where all
town centre car parks, public and private, were involved.
Coupled with high profile promotion of the town across
print, radio and online, this initiative led to an average 21%
increase in footfall across Sundays and Bank Holiday
Mondays.
From January to April 2015, we worked with Shropshire
Council to deliver a 3 month Sunday car parking initiative,
allowing people to park in Shrewsbury for as little as 60p a
day. This led to a significant increase in footfall, year on year,
with 16% rise reported.

Following our work with Shropshire Council on
car parking prices and in response to business
and consumer appeals, we have negotiated with
the Council and the private sector car parking
operators to deliver a permanent change to
Sunday car parking.
From June 2015, a new consistent £1 tariff
will apply to all Shropshire Council and privately
owned car parks in Shrewsbury on Sundays,
allowing people to park all day in long stay car
parks for just £1. This represents a major step
forward in countering the confusion regarding
charges and encourages more visits into the town
centre over the full weekend period. Building
on this change, we will be working to address
consistent and user-friendly tariffs across the rest
of the week in 2015/16.

Car Parking Representations
We ensured the collective views of Shrewsbury
town centre businesses were represented during
a national consultation led by Department for
Transport. The outcomes of this consultation,
announced in Spring 2015, include new
measures to allow for 15 minutes ‘grace period’
on issuing parking tickets.
We are also working with Shropshire Council to
look at investment in new car parking payment
machines, to ensure flexible payment options
and pay on exit machines which will see further
progress during 2015.

PARKING ON SUNDAYS

FOOTFALL INCREASE

Access and Car Parking

“The important thing about Shrewsbury BID is that we are able to
work with an organisation which provides us with a professional,
collective business voice and its ideas for Shrewsbury. Already from
its first year of activity, we can see that with Shrewsbury BID, we
can plan for the future as well as look at immediate projects which
support and benefit the town’s business community.”
Cllr Wild, Cabinet Member for Highways and Transport, Shropshire Council
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IMPROVED ACCESSIBILTY

Coach Drop-Off Points

We have worked with NCP to create a bespoke

Working with Shropshire Council and Shrewsbury

annual, quarterly and monthly season ticket

Tourism Association, we have organised new

offer for BID member employees. The deal offers

business and visitor-appropriate coach drop off

hundreds of pounds of savings on an annual

points in central town centre locations. The new

basis for seven day a week car parking

sites at Shoplatch and Dogpole make it easier

spaces at the Wyle Cop car park.

for coaches to visit the town and for tourists to be
welcomed into Shrewsbury in key locations.

EMPLOYEE OFFERS
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Exclusive NCP Car Parking Offer

Summary of Results

Virgin and Arriva Trains Partnership Working
Forging links with regional and national

partnership opportunities during 2015/16 to

“The recent car parking offers
definitely had an impact on our
business. We were busier over
a number of Sundays which was
a great start to the year.”

deliver higher profile for the town along these

Lucy Jones, Thomas Cook

transport providers has seen us building
strong relationships with both Arriva Trains and
Virgin Trains promoting Shrewsbury across
their networks. We will be progressing further

A paradigm shift in car parking charging within the town centre
culminating in the permanent Sunday car parking charge of £1 per
day in long stay car parks; improved accessibility and promotional
opportunities through partnership working and a demonstrable step
closer to our wider ambition to look at car park pricing in Shrewsbury
across the week.

key rail routes.
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Backing Business

SHARING INFORMATION

Priority: Provide the support and initiatives businesses need
to thrive and arm them with the local data and information that
will make doing business in Shrewsbury town centre easier.
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With a grant towards set-up from Shrewsbury

Summary of Results

Town Council, we have installed footfall
cameras in the town centre which will provide
businesses with vital information about how
the town is performing week after week, month
on month. This is important for businesses

Regular Communications

businesses. With over 3,600 downloads of

We have issued regular, timely e-bulletins and

the App, many businesses have used the App

monitoring, as well as useful data for inward

communications to ensure that businesses

and loyalty card to promote specific offers and

investment and attracting businesses to locate

know exactly what’s happening in town. Monthly

generate profile for key products and services.

in the town centre. Information is shared

news bulletins have covered key town centre

During 2015/16, we will circulate thousands

monthly with businesses.

information including events, road closures

more loyalty cards and continue to work with our

and town news. We shared advance notice

partners to expand and further increase the reach

of activities around the key Christmas Lights

of the App and its offers.

to track footfall for their own records and

Switch On event and provided promotional
materials to support the festive, spring and
summer events programme.
In addition we created and circulated quarterly
Business Bulletins to provide an at-a-glance
update against each of our business plan

Positive channel of
communication established
between Shrewsbury BID and
businesses facilitating a regular
flow of relevant news; positive
uptake from employees for
the local loyalty cards and
footfall cameras installed
to help monitor the town’s
performance. Focus in the year
ahead is on the development
and introduction of collective
cost saving initiatives through
economies of scale and further
strengthening direct interface and
communication with businesses.

TRACKING FOOTFALL

Footfall Cameras

priorities throughout the year.

in tandem with a new App for Shrewsbury-

“From footfall information to championing a strong, professional
brand, the initiatives Shrewsbury BID has started to deliver this year
will help put the town on the front foot for the benefit of both
businesses and residents using the town.”

infoBeetle designed to promote and reward

Charles Howell, Cooper Green Pooks

Rewarding Local Loyalty
Over 2,500 ‘Original One-Off’ loyalty cards were
distributed to employees in the town centre,

local loyalty and repeat custom for town centre
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Drive and Direction

STRATEGIC LOBBYING
22

Management and Partnership Working

we were recognised for our contribution

A full time dedicated team led by the BID manager

to enhancing the town’s economy. After a

is championing issues that matter to the town

productive first year, many of the plans emerging

grown during the year and we have recruited a

2015/16 with impact in the longer term.

centre and businesses within it. The team has

from these partnerships will come to fruition in

graduate into the role of project assistant, working
across a range of initiatives, whose salary has

Professional Business Voice

been part-funded by a local government grant.

We are dedicated to strategically lobbying for
Shrewsbury town centre, its businesses and

We regularly work with Shropshire Council,

organisations and their interests and ambitions

Shrewsbury Town Council and West Mercia Police

as part of a wide community of passionate

to deliver partnership working to improve the

people who believe in the potential of

town centre and respond to businesses’ priorities,

Shrewsbury. With resource, influence and

individually and collectively. From operational

longevity, our proactive organisation is working

concerns around vehicular access in streets,

with partners to make things happen. From

to monitoring street cleaning and engaging

problem solving specific business concerns,

with the University Centre Shrewsbury team on

to delivering fundamental car parking change,

the development of the further education campus

we have demonstrated that a collective,

in Shrewsbury, the Shrewsbury BID team is at the

democratic and business-led voice can deliver

decision making table. We were delighted to

improvements. With much more still to be done to

win two awards at the Mayor’s 2015 Annual

continue to champion your vision and aspirations

Awards for organisations operating in the local

for the town, 2015 and beyond will see us build

community; winning the business category,

on progress so far.

Research
With funding from Shropshire Council we
delivered a unique piece of town centre
research working with Business Studies students
at Shrewsbury Sixth Form College to understand,
provide insight and benchmark evidence on
current perceptions of the town centre’s offer.
The involvement of local students working
with businesses, local authorities and trade
organisations received interest from Whitehall
officials who recognised the merit of involving
young people in the collection and presentation
of data to inform town centre decision makers
on future strategy for Shrewsbury.
This research project creates a solid foundation
on which to build and measure changes in
attitudes by providing a template for future
research waves, enabling town centre trend
analysis for partners and businesses.

“Involvement in this local
project, which included an
important business and
management context, has
been of real value to our
students and we look forward
to being involved in future
ideas and activities.”
Steve McAlinden,
Shrewsbury Sixth Form College

Summary of Results
Tangible progress and
results from a committed
relationship-building and
coordinated approach
with partner organisations.
A democratic, businessled voice which is starting
to deliver the improvements
businesses specified as
vital to the town’s success.
Credible third party research
providing a benchmark for
future measurement of change
and success.

A CREDIBLE VOICE

Priority: Act as a credible representational voice
for business, taking a leading and focused role in
the co-ordination, management and future direction
of a prosperous Shrewsbury town centre.
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Finance & GOVERNANCE
1 The levy amount due changes year on year in line

The financial position of the BID Company is overseen by the Board. We have attracted project and voluntary
contributions over and above that specified in the indicative Business Plan budget. Our first year has seen
effective and extensive progress achieved through partnership working and this is particularly evident in
our Access and Car Parking objective, where we have delivered valuable outcomes for members, in a cost
efficient way. We will build on and invest in these car parking and access outcomes in the year ahead and aim
to work with partners to focus funds where we can add value to make things happen.

with the rateable value of the entire BID area.
2 We received contributions for our projects including:

website development, footfall camera installation,
government grants, MARCHES LEP graduate 		
grant. We have also welcomed businesses who pay
voluntary membership to the company.
3 Demonstrating the scope of collective and

We negotiated in-kind support worth over £70,000 in areas such as high profile advertising space.
In procurement terms, we have and will continue to champion local talent and suppliers and apply a
competitive tendering process for our contracts.
2014/15 Financial Overview
Income
BID Levy
Project & Voluntary Contributions
Total

£297,919 1
£80,140 2
£378,059

Expenditure
Marketing, Profile and Promotion
Access and Car Parking
Backing Business
Direction and Drive
Projects Total

£138,099
£2,230 3
£17,881
£1,300
£159,510

Management
Total Expenditure
Surplus
Deferred Income for 2015/16 projects

£85,678 4
£245,188
£132,871
£59,500 5

Reserves Carried Forward

£73,371 6

Indicative 2015/16 Budget
Income
Reserves Brought Forward
BID Levy
Project & Voluntary Contributions
Total

£73,371
£308,000
£67,000 7
£448,371

Expenditure
Marketing, Profile and Promotion
Access and Car Parking
Backing Business
Direction and Drive
Projects Total

£166,500
£122,000
£48,800
£10,000
£347,300

Management
Contingency

£75,000 8
£26,071 9

Total Expenditure
Balance

£448,371
0

concerted action, the achievements delivered
in this financial year have been devloped in
partnership. The intiatives delivered did not incur
large costs for the company; in 2014/15
Shrewsbury BID provided marketing and
promotional support for these activities.
4 Management costs cover 14 months due to

personnel contracts and company set up
procedures. Initial and one-off company set up
costs and an extended period of accounting
mean first year expenditure is larger than for future
years. Costs include: office rent, IT and telecoms,
professional and legal fees, personnel, levy
collection set up and service.
5 Including for wayfinding and footfall camera

projects.
6 Allocated for Q1 2015/16 cashflow as levy

payments are due in Spring 2015.
7 Deferred income from 31st March 2015 plus 		

confirmed project contributions.
8 17% of income; lower than industry recommended

level of 20%.
These figures are presented as accurate at the time of printing. Full accounts, independently reviewed, will be provided at the Annual Meeting and will
be made available for review on our website.
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9 6% of income.

Board of Directors
The delivery of the Shrewsbury BID Business Plan
is overseen by a representative, voluntary board of
directors, made up of owners and managers from a
range of organisations and businesses.
Mike Matthews
(Chairman)
Prince Rupert Hotel
John Hall
(Deputy Chairman)
Write Here

Georgia Wakeley
Hatchers Solicitors LLP
Julian Spencer
Spencer Evans

Ann DiTella
Porterhouse

Dilwyn Jones
Sabrina Boat and
Shrewsbury Tourism
Association

Kevin Lockwood
Shrewsbury Shopping
Centres

Philip Freeman
Parade Shopping Centre
and Safer Shrewsbury

James Handley
AHR

Martin Woodhouse
M&S (resigned Jan 2015)

Rachael Chidlow
Lion + Pheasant

Shrewsbury
BID Management Team

David Gregg
Montgomery’s Tower/
JD Wetherspoons

Kirsten Henly
Shrewsbury BID
Manager

Mike Thompson
Carol Grant

Emma Molyneux
Project Assistant

Tim Smith
Shropshire Council
Helen Ball
Shrewsbury Town
Council
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Year 2 Priorities
the town centre and to highlight the assets of the town more clearly,
professionally and effectively.
Car parking investment- We will continue to work with Shropshire
Council and private car parking providers to encourage investment
in car parks and consider car parking pricing and tariffs.
Backing Business
Cost Saving- We will launch a bespoke cost saving initiative to help
all businesses and organisations save money on core business

LOOKING FORWARD

costs such as utilities, telecoms and waste management. We will
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be working with a specialist cost management team to save money

We plan to continue to invest in and progress the
range of initiatives developed in our first year and

raising activity, our priority is to increase media

“A thriving and vibrant town
centre is as important to our
clients as it is our employees
and we fully support
Shrewsbury BID and its
ambitions for the town.”

coverage, engagement, impact and results.

Val Edwards, Hatchers

as well as progress a number of valuable new
projects; a few are outlined below.
Marketing
Building on the success of our first year of profile

We will continue to focus on digital platforms

across business sectors and organisation types.
Business Support- We will continue to ensure the views and needs
of businesses are promoted and heard. From ensuring the public
realm and street works are managed appropriately, to providing
business seminars on pertinent business topics and town centre
developments, we will ensure businesses are informed and
represented at relevant forums.
Drive and Direction

to reach existing and new audiences and build
on the success of the videos created to date.

Access and Car Parking

We will be supporting the town’s after hours

Wayfinding- Transforming the signage and

economy with activity ranging from national

wayfinding provisions in the town centre will

accreditation schemes to engaging promotional

enhance the experience of visitors and clients

materials; supporting Shrewsbury’s office

coming to Shrewsbury. We will lead a project,

community and creating vibrant new Christmas

working with Shropshire Council and Shrewsbury

and summer campaigns.

Town Council and prominent international

Strategic Town Planning- With many new developments and

PROJECTS AND PRIORITIES

wayfinding experts to upgrade on-street signage provision across

initiatives coming forward in Shrewsbury, including the University
Centre Shrewsbury, a new long term plan is required for the town to
ensure that there is a strong, co-ordinated and investable plan for
Shrewsbury’s future. We will be working with partners to develop
this and ensure that the views of town centre organisations and
businesses are heard in the future development of Shrewsbury
town centre.
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Shrewsbury BID
Windsor House
Windsor Place
Shrewsbury
SY1 2BY
T: 01743 358625
E: info@shrewsburybid.co.uk
shrewsburybid.co.uk

